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SWEET 15
Join Radio Ink Publisher/CEO Eric Rhoads (yes, that’s really him
pictured above) in a stroll down memory lane as Radio Ink com-
memorates its 15th anniversary. Throughout this special issue
you’ll find 15th anniversary-themed content, from Eric’s Top
15 most memorable moments to reflections from industry
professionals whose radio careers launched in 1992, the same
year as the Radio Ink brand. In addition to a look back, you’ll
also find a call to action for the programmers who will shape
radio’s sound in the next 15 years, and a forecast of the new
heights technology may achieve in the years ahead.
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