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ON A MISSION
In his second term as CEO of CBS Radio, Dan Mason sees
before him a mission for both his company and his industry.
Mason knows he must guide the company toward higher
growth rates, and he has plenty of ideas on how to do it. For
the industry, Mason is ready to work with his contemporaries
to elevate radio’s profile within the advertising community. In
both cases, Mason relishes the opportunity to tackle the obsta-
cles that stand in his way. “We have to re-prove the value of the
radio industry,” he says. “The job has gotten a lot bigger, more
complicated, and honestly, more exciting.”
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