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LOUD
AANNDD PROUD
The country’s Talk radio hosts drive the debate — and sometimes
shape the opinions — that voters carry to the polls. On both the local
and national levels,Talk radio hosts serve as the arbiters, flash points,
and middlemen for listeners eager to voice their opinions on the
issues that matter most to them. For this annual Spring Talk issue,
Radio Ink has reached out to Talk radio’s best local and national talent
to learn what they think — and what they’re hearing from listeners
— about both the coming election and the precarious economy that
will shape it.Their insights promise to inform, enrage, and entertain.
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23>>Politics (Not) As Usual
The hotly contested race for the White House is well under way, with
uncertainty and questions surrounding the candidates on both sides
of the aisle. The 2008 election is going to be one for the record books,
so Radio Ink has assembled a top-notch group of experts to help you
ensure that your station covers every radio station with everything
they need to make this election season a financial and ratings suc-
cess. What’s more bi-partisan than that?
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