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CREATING
CHAOS?
Convinced that Sen. Barack Obama was getting a free pass from
Republicans, Democrats, and the media, Rush Limbaugh launched
Operation Chaos, a campaign to prolong the Democratic primary
so Obama’s record and policies could be more fully vetted. To
accomplish that goal, Limbaugh encouraged his decidedly
Republican listenership to vote for Hillary Clinton in Democratic
primaries nationwide.Arguments exist on both sides as to the cam-
paign’s effectiveness, but beyond that exists the question of whether
Limbaugh crossed a line by encouraging voters to deliberately affect
the process by voting to keep a candidate in the race for purposes
other than selecting a nominee. In this lively Q&A, Limbaugh bris-
tles at the suggestion, and says his on-air campaign pales when held
up against other political tactics. “What I did is as innocent as a
newborn baby compared to what really goes on,” he says.
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09>>The second annual Radio Ink Hispanic Radio Conference was high-
lighted by a stirring keynote from media vet Geraldo Rivera, a lively pre-
sentation of the Radio Ink Medallas de Cortez™, and two days’ worth of
informative and enlightening sessions aimed at elevating and enriching
the rapidly growing Hispanic radio sector. 
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To learn why small-market and independent broadcasters are thriving in this
challenging economy, Radio Ink contacted 10 of the best to understand the
strategies that are keeping them ahead of the economic curve.
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