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RADIO REACHES MORE INLAND EMPIRE 
ADULTS 18+ IN A WEEK THAN ANY OTHER MEDIUM

Source: Scarborough, R2 2014 (August 2013 – July 2014), Riverside/San Bernardino Metro, Adults 18+.

Radio reaches over 1.6 million Inland Empire 
Adults 18+ or 91.4% of the population



Liz\Radio vs Other Media\R2 2014\Radio Reaches More People ‐ IE

1,621,551

638,295
901,085

1,510,615

1,076,280

1,508,537 1,390,282

Listen to Radio
Past Week

Read Any Print or
Online

Newspaper Past
5 Days

Watched Any
Primetime TV
Past Week (5
Networks)

Watched Any
Broadcast TV
Past Week

Watched Any
Primetime Cable

Past Week

Watched Any
Non‐Premium

Cable Past Week

Spent Any Time
on Internet Past

Week

Source: Scarborough, R2 2014 (August 2013 – July 2014), Riverside/San Bernardino Metro, Adults 18+.

RADIO REACHES MORE INLAND EMPIRE 
ADULTS 18+ IN A WEEK THAN ANY OTHER MEDIUM

Radio reaches over 1.6 million Inland Empire 
Adults 18+ or 91.4% of the population
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RADIO REACHES MORE INLAND EMPIRE 
MILLENNIALS IN A WEEK THAN ANY OTHER MEDIUM

Source: Scarborough, R2 2014 (August 2013 – July 2014), Riverside/San Bernardino Metro, Adults 18‐29.

Radio reaches over 400,000 Inland Empire 
Millennials or 94.6% of the population
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Source: Scarborough, R2 2014 (August 2013 – July 2014), Riverside/San Bernardino Metro, Adults 18‐29.

RADIO REACHES MORE INLAND EMPIRE 
MILLENNIALS IN A WEEK THAN ANY OTHER MEDIUM

Radio reaches over 400,000 Inland Empire 
Millennials or 94.6% of the population
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Source: Scarborough, R2 2014 (August 2013 – July 2014), Riverside/San Bernardino Metro, Adults 30‐49.

RADIO REACHES MORE INLAND EMPIRE 
GEN X IN A WEEK THAN ANY OTHER MEDIUM

Radio reaches over 600,000 Inland Empire 
Gen X or 94.6% of the population
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RADIO REACHES MORE INLAND EMPIRE 
GEN X IN A WEEK THAN ANY OTHER MEDIUM
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Source: Scarborough, R2 2014 (August 2013 – July 2014), Riverside/San Bernardino Metro, Adults 30‐49.
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Source: Scarborough, R2 2014 (August 2013 – July 2014), Riverside/San Bernardino Metro, Adults 50‐69.

RADIO REACHES MORE INLAND EMPIRE 
BOOMERS IN A WEEK THAN ANY OTHER MEDIUM

Radio reaches over 450,000 Inland Empire 
Boomers or 92.2% of the population
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RADIO REACHES MORE INLAND EMPIRE 
BOOMERS IN A WEEK THAN ANY OTHER MEDIUM

Radio reaches over 450,000 Inland Empire 
Boomers or 92.2% of the population

Source: Scarborough, R2 2014 (August 2013 – July 2014), Riverside/San Bernardino Metro, Adults 50‐69.


