
Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Persons 12+ 
Weekly Cume Rating & ATE 

RADIO LISTENING REMAINS 

CONSISTENT IN SAN DIEGO 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 12+. 
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Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Persons 12+ 
Weekly Cume Person 

NEARLY 2.5 MILLION PERSONS 12+ TUNE 

INTO RADIO EACH WEEK 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 12+. 
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Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Teens 
Weekly Cume Rating & ATE 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 12-17. 
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TEENS STILL TUNE INTO RADIO 

EACH WEEK 



Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Teens 
Weekly Cume Person 

TEENS STILL TUNE INTO RADIO 

EACH WEEK 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 12-17. 
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Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Hispanic Persons 12+ 
Weekly Cume Rating & ATE 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Hispanic Persons 12+. 
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HISPANICS STILL TUNE INTO 

RADIO EACH WEEK 



Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Hispanic Persons 12+ 
Weekly Cume Person 

RADIOôS HISPANIC 

AUDIENCE HAS GROWN 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Hispanic Persons 12+. 
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Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Millennials 
Weekly Cume Rating & ATE 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 18-29. 
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SAN DIEGO MILLENNIALS  STILL TUNE 

INTO RADIO EACH WEEK 



Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Millennials 
Weekly Cume Person 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 18-29. 
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Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Generation X 
Weekly Cume Rating & ATE 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 30-49. 
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GEN X STILL TUNES INTO RADIO 

EACH WEEK 



Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Generation X 
Weekly Cume Person 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 30-49. 
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GEN X STILL TUNES INTO RADIO 

EACH WEEK 



Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Baby Boomers 
Weekly Cume Rating & ATE 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 50-69. 
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BABY BOOMERS STILL TUNE INTO 

RADIO EACH WEEK 



Liz\Trending\Radio Trending 2013-2015 SD 

San Diego Baby Boomers 
Weekly Cume Person 

RADIOôS BABY BOOMER AUDIENCE HAS 

GROWN, UP 8% FROM 2013 

Source: Nielsen Audio, 2013-2015, Monday ς Sunday, 6am-mid, San Diego Metro, Persons 50-69. 
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