RADIO LISTENING ; REMAINS:
i{x CONSISTENT IN SAN DIEGO

San Diego Persori2+
WeeklyCumeRating & ATE

100.0% - 03:01
80.0%
- 02:00
60.0%
40.0%
- 01:00
20.0%
0.0% ~ 00:00
2013 2014 2015
nielsen

Source:Nielsen Audio 20132015 Monday ¢ Sunday, 6arrmid, San Diego MetrpPersons 12+.  meeseeces
LiaTrendingRadio Trending 2033015 SD



NEARLY 2.5MILLIONN PERSONS 12+MUNE
INTO RADIO EACH WEEK

San Diego Persori2+

WeeklyCumePerson
2,467,400 2,505,000 2,495,700
2,500,000
2,000,000
1,500,000
1,000,000
500,000
° 2013 2014 2015

nielsen
Source:Nielsen Audio,20132015 Monday ¢ Sunday, 6arrmid, San Diego MetrpPersons 12+. _ _ _ R C
LiaTrendingRadio Trending 2033015 SD



TEENS STILL TUNE INTO RADI©
ﬁl& EACH WEEK

San Diego Teens
WeeklyCumeRating & ATE

100.0% - 03:01
80.0%
- 02:00
60.0%
40.0%
- 01:00
20.0%
0.0% ~ 00:00
2013 2014 2015
nielsen

Source:Nielsen Audio 20132015 Monday ¢ Sunday, 6arrmid, San Diego MetrpPersons 127. . meeseeees
LiaTrendingRadio Trending 2033015 SD



TEENS STILL. TUNE INTO RADI©
i{& EACH WEEK

San Diego Teens

Weekly CumePerson
300,000
228,800 227,400 219,000
200,000
100,000
0

2013 2014 2015

nielsen
Source:Nielsen Audio,20132015 Monday ¢ Sunday, 6arrmid, San Diego MetroPersons 127. _ _ _ R C
LiaTrendingRadio Trending 2033015 SD



ig& HISPANICS STILL. TUNE INTO
RADIO EACH WEEK

San Diego Hispankersons 12+
WeeklyCumeRating & ATE

100.0% - 03:01
80.0%
- 02:00
60.0%
40.0%
- 01:00
20.0%
0.0% ~ 00:00
2013 2014 2015
nielsen

Source:Nielsen Audio,20132015 Monday ¢ Sunday, 6arrmid, San Diego MetroHispanic Persons 12+.  seecececes
LiaTrendingRadio Trending 2033015 SD



ﬁl& RAD) ‘OHOSPANIC
AUDIENCE HAS GROWN

San Diego Hispanieersons 12+

Weekly CumePerson
1,000,000
793,900 807,800 806,800

750,000
500,000
250,000

0

2013 2014 2015

nielsen

Source:Nielsen Audio,20132015 Monday ¢ Sunday, 6arrmid, San Diego MetrpHispanic Persons 12+.
LiaTrendingRadio Trending 2033015 SD



SAN DIEGO MILLENNIALS S STILL. TUNE
ﬁz& INTO RADIO EACH WEEK

San Diego Millennials
WeeklyCumeRating & ATE

100.0% 03:01
80.0%
- 02:00
60.0%
40.0%
- 01:00
20.0%
0.0% ~ 00:00
2013 2014 2015
nielsen

Source:Nielsen Audio,20132015 Monday ¢ Sunday, 6arrmid, San Diego MetroPersons 1&9. _ _ _ R C
LiaTrendingRadio Trending 2033015 SD



SAN DIEGO MILLENNALSS
ﬁz& STILL. TUNE INTO RADI®)

San Diego Millennials

Weekly CumePerson
519,800 503,300 507,500
500,000
250,000
0

2013 2014 2015

nielsen
Source:Nielsen Audio 20132015 Monday ¢ Sunday, 6arrmid, San Diego MetrpPersons 1&9. . meeseeces
LiaTrendingRadio Trending 2033015 SD



ﬁl& GEN X STILL. TUNES INTO RADIO)

EACH WEEK

San Diego GeneratioX
WeeklyCumeRating & ATE

100.0%

80.0%

60.0%

40.0%

20.0%

0.0%

2013 2014

Source:Nielsen Audio,20132015 Monday ¢ Sunday, 6arrmid, San Diego MetrpPersons 3€19.

2015

- 03:01

- 02:00

- 01:00

- 00:00

nielsen

LiaTrendingRadio Trending 2033015 SD



Hx

GEN X STILL.TUNES INTO RADIO
EACH WEEK

1,000,000

900,000
800,000
700,000
600,000
500,000
400,000
300,000
200,000
100,000
0

San Diego GeneratioX
WeeklyCumePerson

857,300 886,600 865,600

2013 2014 2015

nielsen

Source:Nielsen Audio 20132015 Monday ¢ Sunday, 6arrmid, San Diego MetrpPersons 3¢49.  emeeseeces

LiaTrendingRadio Trending 2033015 SD



BABY BOOMERS STILL TUNEIINTO)
ﬁl& RADIO EACH WEEK

San Diego BabBoomers
WeeklyCumeRating & ATE

100.0%
- 03:36

80.0%
60.0% iy 2

40.0%
- 01:12

20.0%
0.0% ~ 00:00

2013 2014 2015
nielsen

Source:Nielsen Audio,20132015 Monday ¢ Sunday, 6arrmid, San Diego MetrpPersons 5@9. _ _ _ R C
LiaTrendingRadio Trending 2033015 SD



AUDIENCE HAS
Yo FROM 2013

i& RAD

San Diego BabBoomers
WeeklyCumePerson

800,000
! 700,800 711,300
S0 660,600

600,000
500,000
400,000
300,000
200,000
100,000

0
2013 2014 2105

ielsen



