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SAN DIEGO HISPANIC
RADIO AUDIENCE




ONLINE RADIOUISTENWNGC:
COMPLEMENTS OVER:-THE-AIR RADIO®)

%of monthly Hispanic OnlindRadiolisteners who listened to
over-the-air AM/FM Radio
Monday-Sunday6a-mid

Hispanic P18+ Hispanic P18-34 Hispanic P18-49 Hispanic P25-54 Hispanic Women 25-54

Online Radio = Listening to AM/FM radio stations online and/or
listening to audio content available only on the Internet.

Source: ScarborouglR2 2016 (August 2015July 2016), San Diego Metro, Hispanic online radio listeners. ﬁ Scarborough.



SAN DIEGO HISPANICS LISTEN
TO RADIO MORE ' THANY PANDORA
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m Listened to Radio Past Week (M-Su, 6a-mid) m Visited Pandora Past Month

Source: ScarboroughR2 2016 (August 2015July 2016), San Diego Metro, Hispanic Adults. ﬁ Scarborough



~ MORE HISPANIC ADULTIS 18+ LISTEN TIO) RADIOINAL WEEK
N THAN VISITITHESE SOCIALNETWORKING SHIES INA A MONTH
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Source: Scarborough, R2 2016 (August 2QI&ly 2016), San Diego Metro, Hispanic Adults 18+. n Scarborough



DESPITE FRAGMENTATIONY SANN DIEGO
HISPANIC RADIO AUDIENCEISSGROWING

Fall 2013 Fall 2014 Fall 2015 Fall 2016

Source Nielsen Audio, Fall 20132016, San Diego Metro, Hispanic Persons 12+, Mongi8ynday, 6armid. I]i(i]%(il‘l
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Source Nielsen Audio, Fall 2016, San Diego Metro, Hispanic Persons 12+, Mar8agday, 6arrmid.

nielsen






